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BACKGROUND AND OBJECTIVES: Small and medium enterprises (SMEs) still exhibit 
dominant contribution to the economy. SMEs manage to absorb greater labor force 
and to survive the economic crisis. Various efforts to empower SMEs have been less 
successful. Financing constraint, low quality of human resources, and limited marketing 
competence have been the typical problems of SMEs that harm SMEs’ performance. 
Despite these problems, SMEs still manage to survive.
METHODS: Using the sampling method of stratified random sampling with area strata, 
this study generates 203 small business units as the sample. The research was conducted 
by using accidental sampling. The quantitative and qualitative data are from primary 
and secondary sources.  The data was collected by using observation, interview, and 
in-depth interview. The variables in this research was analyzed by using path analysis. 
FINDINGS: Social capital positively affect SMEs’ financing as indicated by the significance 
value of 0.000 (< α= 5%). The stronger social capital of SMEs implied greater access of 
external financing sources. Social capital, and SMEs’ financing positively affect SMEs’ 
performance with 1% confidence level, and human resources positively affect SMEs’ 
performance with 6% confidence level. The finding shown the stronger social capital 
and human resources increases SMEs performance.
CONCLUSION: The results show that social capital and SMEs’ financing positively 
affect SMEs’ performance, and human resources positively affect SMEs’ performance. 
The results imply that stronger social capital and human resources increases SMEs 
performance.  Social capital facilitates access to finance, marketing, production, and 
information. The results shows that human resources affect SMEs’ performance. Social 
capital and human resources positively affect SMEs’ financing. Similarly, social capital, 
human resources, and financing positively affect SMEs’ performance.
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INTRODUCTION
Lack of management competence, low quality of 

human resources, and limited access to financial 
institutions (especially banks) have been the typical 
problems of SMEs (small and medium enterprises). 
With regard to financing constraint, the government 
has launched numerous efforts to mitigate the 
problem such as people business credit (KUR – Kredit 
Usaha Rakyat) to assist SME owners to overcome 
their financing problems. However, SME owners have 
not optimally utilized this credit scheme because of 
numerous requirements of the credit. The 
government-sponsored financing potentially 
mitigates SMEs’ financing problems However, greater 
financing constraint arguably hampers firm growth 
(Beck et al., 2005) in Beck and Demirguc-Kunt (2006). 
In this respect, external equity financing plays a 
significant role in overcoming limited financing 
sources (Colombo and Grilli, 2005). External financing 
constraints faced by entrepreneurs are closely related 
to information asymmetry and moral hazard problems 
(Denis, 2004). Thus, it is very important to maintain 
relationships in the form of networks to gather valid 
information about financing problems and to enhance 
the role of social capital to facilitate trust in engaging 
transactions and eventually to minimize moral hazard 
risk. Chua et al., 2011) explain that social capital 
reduces the concern of limited financing from 
financial institutions. Similarly, Bosse (2009) also 
emphasizes the important role of social capital in 
applying for credits. Koszan et al., 2011) suggest the 
importance of maintaining a relationship. Specifically, 
they demonstrate that a key variable to predict small 
firms’ growth dynamics uses three different factors, 
namely personal, financial, and relational capital. 
Investors invest their resources carefully.  Thus, 
investor protection positively affects the access to 
external financing regardless of the investor type 
(Nofsinger and Wang, 2011). Wu et al., (2007) explain 
that equity financing is very important in financing 
firm growth. Alternative financing forms, such as 
non-bank and non-market financing constitute the 
most important external financing for small firms that 
usually operate outside formal institutions and are 
supported by various financing mechanisms such as 
reputation, relationship, and trust (Allen et al., 2012). 
The alternative financing sources are not explicitly 
associated with firms’ financial performance, but 
with firm growth. Eventually, firm growth, as indicated 

by sales growth, reflects firm performance. Human 
resource characteristics such as age, education level 
also likely affect firm financing. Younger entrepreneurs 
are more willing to take risks than the older ones. In a 
similar vein, the educational level is closely related to 
the willingness to make decisions related to external 
financing.  Younger and less educated SME owners 
are more active in relying on external financing while 
older and more educated (arguably wiser) SME 
owners rely less on external financing (Vos et al., 
2007). Further, educational level and training 
contribute to SMEs’ growth. Consequently, 
educational level and experience as the characteristics 
of human resources significantly affect firm 
performance, both in manufacturing and service 
industries (Okafor, 2012). Innovation leads to 
creativity that manages to distinguish firms’ products 
to exhibit excellence (Tayyebirad and Vakil Alroaia, 
2020). Through innovation, firms adapt and affect 
their surrounding environment by developing and 
sustaining their competitive advantage in various 
forms that eventually facilitate their survival and 
growth. Thus, it is important to investigate the role of 
social capital in contributing to SMEs’ innovative 
performance (Roxas, 2008). Firms with innovative 
employees exhibit the intellectual capability of their 
resources as their key success factors. Institutional 
environment and cultural attributes will determine 
the relative weight of certain elements of intellectual 
capital that are closely related to each other. For 
example, relational capital is very important for 
Chinese and Japanese firms (Adreeva, T, and Garanina, 
T, 2017). Innovation produces highly qualified outputs 
and increases firm revenues. If SMEs manage to 
survive market competition, they can increase their 
sales and eventually their performance. Various 
indicators represent firm performance, such as 
increased sales or revenues. When industries grow, 
eventually economy also grows (Purnomo, 2008). 
Human resources, social, and financial capitals 
facilitate entrepreneurs to run more profitable 
businesses and to contribute more to an economy 
(Vakil Alroaia and Mesaeli , 2020). Human resources 
(education and experience) are very important for 
service and manufacturing firms. Meanwhile, 
financial capital, including the intention to use bank 
credit, is more significant for manufacturing firms 
than for service firms (Okafor, 2012). Human capital 
(age, professional education, entrepreneurial 
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experience, working experience, and the relationship 
with banks) significantly predict firm performance 
(average ROA). From various human capital indicators, 
working experience is the most significant predictor 
of firm performance (Ha Lien Chi, 2016). Financial, 
human, and social capitals facilitate firms to access 
human and financial resources (Tihula and Uovinen, 
2010). Further, social capital facilitates financing, 
marketing, production, and information access 
(Fornoni et al., 2012). Highly qualified human 
resources do not only depend on formal educational 
level, but also on high skills from informal education. 
Formal and informal institutions will affect individuals’ 
behavior in interacting with each other to produce 
outputs, such as economic performance, efficiency, 
and economic growth (Kherallah and Kirsten, 2001). 
Highly qualified human resources arguably produce 
highly qualified products that significantly contribute 
to the development of product quality and production 
process (Shaikh, 2012). Thus, greater human capital 
will significantly enhance firm performance 
(Oforegbunam and Okorafor, 2010). Innovative 
entrepreneurs will develop their social capital by 
building networks that provide external information 
sources, financial supports, and skills that enable 
them to learn from and help each other (Cope et al., 
2007).  Wu (2008) shows that information sharing 
play an important mediating role between the three 
dimensions of social capital (trust, networks, and 
continuous transactions) and increasing firm 
competitive advantage. Networks between creditors 
and debtors will enable financing access. More 
networks with other parties will enhance the access 
to bank credits. Further, more networks between 
SMEs and financial institutions imply greater 
probability that firms will easily have financing access 
(Kurniawan, 2018). The important roles of SMEs in 
various economic conditions makes SMEs need more 
attention to be more survive. The government has 
made some regulations to support SMEs, but the 
results have not been optimal. This is partly due to 
limited funding and the low quality of human 
resources. The existence of the importance of SMEs 
requires further analysis of what has led the 
government program to support SMEs so far. 
Therefore, researchers conducted a study on whether 
financing, human resources, social capital greatly 
influence the development of SMEs, so that the 
results of this study can be an input in making 

regulations by the government. By using the ability to 
create the uniqueness of the resulting product so 
that it can compete with similar products, for example 
wood crafts with distinctive carvings, employees who 
come from a business environment with their skills 
can contribute to improving the performance of SMEs 
in trading businesses with packaging attractive, and 
delicious taste, service businesses with friendly 
service, and using environmentally friendly materials 
such as salon services, SMEs are able to establish 
relational relationships by forming networks of new 
entrepreneurs as well as with raw material suppliers 
and customers. So that information can be received 
symmetrically. Although the level of ability in the 
SMEs studied is relatively low, they still try to increase 
innovation. Based on these arguments, the research 
problem of this study is the enhancement of SMEs’ 
performance in the Sarbagita Area, Bali Province. This 
study aims to answering the new issues of the 
constraints of SMEs’ in Bali especially Sarbagita Area, 
it’s because the other researcher were analyzed 
about of human capital and social capital affecting to 
SMEs’, but basically the problem of SMEs’ to grow up 
is about the financing. In this research will be analysed 
how the important of social capital and human 
resources support the financing of SMEs’, based on 
these conditions, the aims of the research are: 1) 
analyze the effects of social capital and human 
resources on SME financing in the Sarbagita Area, Bali 
Province; 2) analyze the effects of social capital, 
human resources, and financing on SMEs’ 
performance in Sarbagita Area, Bali Province; 3) 
analyze the role of financing in mediating the effects 
of social capital and human resources on SMEs’ 
performance. The current study has been carried out 
in Sarbagita Area (Denpasar, Badung, Gianyar, and 
Tabanan Regency) in 2018. 

Literature review
Social Capital

Social capital is information, trust, and norms 
from reciprocity attached to social networks 
(Woolcock 1998, in Voydanoff 2001). Social capital 
refers to the characteristics of social organizations 
such as networks, norms, and trust that facilitate 
reciprocally beneficial coordination and 
cooperation. Social capital also adds subjective 
elements and cultural processes such as trust and 
norms from reciprocity that facilitate social actions. 
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The difference shows the reciprocal relationship 
between social capital, social organization, and 
social networks. Social networks and organizations 
provide resources to facilitate actions. In turn, 
social capital produces resources that further 
contribute to social organizations and networks 
(Chitsaz et al., 2019). Bowles and Grintis (2001) 
explain that in general social capital refers to trust, 
care for others, and willingness to behave guided by 
existing norms in a community and to accept 
sanctions when violating these norms. Putnam 
(2000) emphasizes the role of social organizations, 
involvement in public affairs, societal voluntary, 
informal friendship, and social trust in shaping the 
whole social capital within a society. The differences 
exist between capital ties, or values given to 
homogenous inter-group social networks, and 
social networks between heterogeneous social 
groups. The fundamental principles of social capital 
claim that the capital sources are larger communities 
in which business organizations are attached. 
Capital from networks, social norms, and trust are 
equally important as financial and human capital in 
sustaining firms’ value creation, such as 
organizational innovative performance (Renko et 
al., 2002; Tsai, 2006). Coleman (1988) defines social 
capital based on its functions. Social capital is a 
complex entity that consists of several aspects of 
social structure that facilitates certain actions of 
actors, both individuals, and firms, within the 
structure. Similar to physical and human capital, 
social capital cannot be fully explained but can be 
specifically explained in certain activities. 
Conceptually, social capital is a debatable concept. 
A disputed issue is whether social capital differs 
from existing concepts such as communities or 
institutions (Lochner et al., 1999). Studies on social 
capital within societies as a whole and its 
relationship with business organizations such as 
SMEs are very rare (Westlund and Bolton, 2003; 
Suseno and Ratten, 2007 in Roxas, 2008). Another 
main issue lies in the aggregation levels (households, 
organizations, societies, or nations) as the focus 
(Schuller et al., 2000). Further, other issues are the 
argument whether social capital is the effect, not 
the cause (or vice versa), and whether the 
quantitative or qualitative method measures social 
capital better (Patulny and Svendsen, 2007). Firms’ 
competitiveness mostly enhances their innovative 

performance that is conditioned by their 
technological ability. However, small firms, 
especially in developing countries, exhibit weak 
technological ability and innovative performance, 
especially those that are related to the ability to 
adjust with the advancement of knowledge and 
technological system  (Arnold et al., 2000). With 
regard to the fact that SMEs have poorer networks 
with other SMEs or with other agents such as 
universities, governmental agencies, and other 
industries, their ability to share and acquire 
knowledge is limited  (Intarakumnerd et al., 2002). 
Pittaway et al., (2004) argue that it is very necessary 
to fill in the research gap in investigating how 
informal networks (social capital) are related to 
various innovation, such as process and product 
improvement. Lastly, in investigating the economic 
behavior of SMEs, it is important to analyze social 
capital as an economic concept, namely as a form 
of capital (Westlund, 2006, in Roxas, 2018), while 
financial capital has been a general issue. In 
analyzing SMEs’ growth, social capital provides 
another dimension in analyzing why business 
organizations survive, generate profits, or decline. 
By improving social networks, norms, and trust as 
the capital sources, it is likely to quantify social 
capital similar to financial and human capital to 
measure firm performance. Human Capital and 
Firm Performance. Human capital can be defined as 
the attribute inventory of competence, knowledge, 
and personality competence that deliver economic 
value (Sullivan and Sheffrin, 2003). Individuals or 
organizations invest in human capital to improve 
their economic productivity. Chitsaz et al., (2019) 
shown there is a significant effect of dimensions of 
human and social capital on entrepreneurial 
activities. The human capital theory is proposed by 
Schultz (1961) and extensively developed by Becker 
(1964) (Fatoki, 2011). Public investment through 
education and training is the concept of human 
capital. Schultz compares the acquisition of 
knowledge and skills to acquire productive tools. 
Schultz argues that human capital investment 
improves individual productivity that eventually 
increases return (Fatoki, 2011). Hatch and Dyer 
(2004) demonstrate that firm performance depends 
on firms’ knowledge and human capital. Further, 
Ofoegbu et al., (2013) indicate that firms, especially 
SMEs, need sufficient human capital development. 
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Human capital is an important variable in 
determining firm performance. Because it is closely 
related to intellectual capital, human capital is a 
dimension of intellectual capital from the human 
perspective and their experience that together with 
other elements affect firm value (Mushrel, 2014). 
Firms that employ more experienced and 
knowledgeable individuals are more likely to 
increase their added values. Employees can improve 
their competence through training. They can also 
acquire knowledge through formal and informal 
education to enhance their competence. Highly 
competent individuals tend to be better able in 
managing firms and improving firms’ 
competitiveness. There are several basic 
characteristics that can be measured from human 
capital, such as training, experience, competence, 
recruitment, mentoring, and individual potentials 
and learning program (Brinker, 2000). Meanwhile, 
Mayo (2000) holds that human capital can be 
classified into three dimensions, namely ability and 
potentials, motivation and commitment, and 
innovation and learning. Humans exhibit different 
ability and potentials. Thus, it is necessary to 
develop their ability and potentials. Competitive 
advantage plays an important role in explaining 
SMEs’ performance by fully mediating the effects of 
human and entrepreneurial capital on performance. 
Ngatno and Widayanto (2016) show that human 
and entrepreneurial capital intrinsically improve 
SMEs’ performance as manifested by competitive 
advantage. Competitive advantage is an important 
mediator in the relationship between human and 
entrepreneurial capital and SMEs’ performance. 
Human and entrepreneurial capital exhibit similar 
effects on SMEs’ performance. Human capital can 
be classified into general and specific human 
capital. General human capital is usually measured 
by educational qualification and years of working 
experience. Specific human capital consists of 
business-specific elements, such as education, 
specific skills, and industry-related and managerial 
experience (Ganotakis, 2010). Leitao and Franco 
(2008) empirically show that studies on the 
relationship between human capital and 
performance exhibit inconsistent results. For 
example, Shiu (2006), Appuhami (2007) and Chan 
(2009) find an insignificant relationship between 
human capital and firm performance.  Thus, these 

findings do not support the hypothesis that predicts 
that human capital significantly affects performance. 
However, Fatoki (2011) find a significantly positive 
relationship between social capital, human capital, 
and financial capital and SMEs’ performance.  The 
findings are consistent with the human capital 
theory of Schultz (1961) and Becker (1964) In Fatoki 
(2011) that argues that human capital investment 
improves human productivity. Further, social and 
human capital positively affect the empowerment 
of woodcraft small firms in Bangli Regency (Yuliarmi 
and Setiawina, 2017). In line with Pena (2001) and 
Sharafat (2017) concludes that training and 
experience in economic activities significantly affect 
firm growth. These results are also consistent with 
Hisrich and Drnovsek (2002) who argue that 
education and experience positively affect new firm 
performance.

Firm Performance
Petersen and Robert (2002) demonstrates that 

a higher dependency on internal financing sources 
limits SMEs’ growth. The results indicate that 
external (debt) financing access likely improves 
firm performance. Performances as the results of 
organizational activities or investment in a particular 
period (Fatoki, 2011). Further, Fatoki (2011) 
explains that numerous studies that consider a 
single dimension or a narrow range of performance 
(e.g. several profitability indicators) are subject 
to descriptively and normatively theoretical 
errors. Studies have to cover several performance 
indicators, including sales growth, market share, and 
profitability. In general, performance assessment 
in an organization should have the characteristics 
to foster creativity and entrepreneurship in an 
organization in a better way (Salamzadeh et al., 
(2019). Besides, nonfinancial factors such as 
customer satisfaction are also very important to 
evaluate performance, especially in private firms. 
These arguments are in line with Zahra (1993) who 
emphasizes that firms have to use both financial and 
nonfinancial objectives in evaluating organizational 
performance. In the SME context, it is important 
to consider more detailed environmental factors to 
reflect SMEs’ condition better and to provide more 
effective guidance to evaluate SMEs’ performance, 
especially in relation with government-backed 
credit supply.
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Financial Capital and Firm Performance 
Similar to other capital, financial capital finances 

firms, including SMEs. In their initial stage, firms 
need financial capital to acquire physical needs, 
working capital, and other assets. Elsenhardt and 
Martin (2000) use resource theory to show the 
importance of financial capital in explaining SMEs’ 
performance. Access to financial capital to acquire 
current and fixed assets is very important to sustain 
firms’ competitive advantage. The empirical study 
of Zhou and Chen (2008) identify that SMEs need 
financial capital to acquire physical capital and 
exploit business opportunities. Bartocho (2016) 
finds that financial capital greatly affects employee 
performance and eventually organizational 
performance. 

MATERIALS AND METHODS
Research Design

This study is a quantitative research that uses 
associative research design. The variables in this 
research are latent ones, namely SMEs’ performance, 
social capital, human capital, and financing. Each 
latent variable uses several perceptual indicators 
that are measured with the Likert Scale. This scale 
ranges from one to five that reflects perception 
from “fully disagree” to “fully agree’. Fig. 1 below 
explains the relationship between a latent variable 
and other latent variables.

Research Location
This study is located in Sarbagita Area (Denpasar 

City, Badung Regency, Gianyar Regency, and Tabanan 
Regency) in Bali Province. This area contributes the 
largest SMEs in the province (61%). Based on the 
data of SME and Cooperatives Provincial Office, 
there are 265,558 SMEs in this province.

Variable Identification
There are three variables in this study: 1) 

exogenous variable, 2) mediating variable, and 3) 
endogenous variable. There are two exogenous 
variables: social capital (X1) and human resources (X2) 
while the mediating variable is financing (Y1) and the 
endogenous variable is SMEs’ performance (Y2). This 
study classifies the research variables into two groups, 
namely latent variable that is formed from observed 
indicators. This variable is not directly measured but 
formed by several observed dimensions through 
factor analysis (Agung, 2003). The latent variables in 
this study are 1) social capital, 2) human resources, 
3) financing and 4) SMEs’ performance. Meanwhile, 
the measured variable is directly measured through 
field research.  

The Operational Definition of Variables
This study uses four latent variables, namely 

social capital, human capital, financing, and SMEs’ 
performance. All of the latent variables derived 
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into several research indicators and instruments. 
Latent variables was measured by using 
respondents’ perception about their understanding 
of the variables. The Likert scale that measures 
respondents’ perception of which option ranges 
from strongly disagree to strongly agree. Specifically, 
the following is the value range of our Likert 
scale: SA= strongly agree (5), A = agree (4), MA= 
moderately agree (3), D= disagree (2), SD= strongly 
disagree (1).  SMEs’ performance is the ability of 
SME owners to manage their firms sustainably that 
is measured by three indicators, namely innovative 
capacity, ability to increase sales, and ability to 
retain customers to be loyal to their products. 
Social capital is a complex entity that consists of 
several aspects of social structure and facilitates 
certain actions of both individuals and firms in the 
structure. The social structure was measured by 
using norms, trust, and networks. Human resources 
are the dimension of intellectual capital based on 
human knowledge and experience that will affect 
firm values through other elements. Further, human 
resources are measured with knowledge, skills, and 
commitment. In this study, financing refers to the 
ability of SMEs to actualize their financing sources 
to run their businesses and to improve operational 
performance. Financing sources are from self-
financing, rural credit institutions (LPD – Lembaga 
Perkreditan Desa), banks, cooperatives, and friends/
families. 

Data Types and Sources 
This research was conducted by using quantitative 

and qualitative data. Qualitative data is countable 
such as the number of business units, production 
volume, and number of employees, age, educational 
level, and income level. Qualitative data is non-
countable data that takes the form of explanation 
and supports the analysis through in-depth analysis 
about SME owners’ perception of social capital, 
human resources, financing, and SMEs’ performance. 
According to the sources, primary and secondary 
data are used in this research. The primary data 
was collected through direct field research using 
questionnaires. The secondary data was collected 
from the Provincial Office of Cooperatives and SMEs, 
especially related to the number of SMEs in Bali 
Province. 

Test of Research Instruments
The validity and reliability tests to test our 

research instruments that gather primary data on 
respondents’ perceptions. Using product moment 
correlation, the validity test indicates that our 
research instruments are valid when the correlation 
coefficient exceeds 0.3. Meanwhile, the validity test 
uses the internal consistency method by analyzing 
Cronbach’s Alpha. The instruments of this research 
will be valid when Cronbach’s Alpha exceed 0.6.

Population, Sample, and Sample Determination
The population of this study is all SMEs in the 

Sarbagita Area, Bali Province. In 2016, there were 
162,010 SMEs in this area. Using error level of 5%, 
Slovin’s formula produces a sample number of 203 
SMEs. Each business unit is represented by one 
sample that also acts as the business owner. Stratified 
Random Sampling used for the sampling method 
based on geographical location. Thus, we select a 
certain number of sample for each city/ regency in the 
Sarbagita Area to have the total sample size of 203. 
Further, we use accidental sampling to determine 
which sample units to be interviewed.  

Data Collection Methods
We combine several data collection methods 

(Jogiyanto, 2004) as follow:
a) Observation Method: the non-behavior 

observation method to collect secondary data 
from related institutions, such as the number of 
SMEs in the Sarbagita Area, Bali Province.  

b) Interview Method: We use both structured and in-
depth interview methods. The structured method 
aims to gather primary data from SME owners by 
using a prepared questionnaire. Meanwhile, the 
in-depth interview collects primary data from the 
representatives of SME owners who are competent 
enough to provide relevant information. 

Data Analysis Technique
This study uses both quantitative and qualitative 

analyses. The qualitative analysis gathers in-depth 
information from competent informants to answer 
issues asked by using interview guidelines. The data 
from informants will be analyzed to support the results 
of this research by using descriptive technique. Further, 
the quantitative analysis uses both descriptive and 
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inferential analyses using Path Analysis and the data 
from respondent been collected by using questionnaire  
analyzed by using SPSS Statistical Software to find the 
result of statistical analysis. The inferential analysis 
starts with factor analysis to generate factor score for 
each latent variable, and path analysis follows. The 
following is the structural equation used in this study 
are Eqs. 1 and 2 (Jogiyanto, 2004). 

Y1 = β1X1 + β2X2 + ε1            (1)

Y2 = β3X1 + β4X2 + β5Y1 + ε1    (2)

Explanation:
Y2  = SMEs’ performance
Y    = Financing
X    = Social capital
X    = Human resources                   
Β1, β2, β3, β4, β5 = Parameter
ε = Error

RESULTS AND DISCUSSION 
The Characteristics of Respondents

Table 1 displays respondents’ characteristics 
that consist of age, educational level, industry type, 

Table 1: The Composition of Respondents’ Age, Educational Level, Industry Type, and Length of Operation 
 

No. Age Group (Years) Number of Respondents 
  Number Percentage 

1. < 30 6 3.0 
2. 30-34 22 10.8 
3. 35-39 41 20.2 
4. 40-44 65 32.0 
5. 45-49 34 16.7 
6. 50-54 19  9.4 
7. 55-59 9  4.4 
8. 60-64 5  2.5 
9. 65+ 2  1.0 

Total  203 100.0 
Educational Level  

1 Junior High School 27 13.3 
2 Senior High School 128 63.1 
3 Diploma    5    2.5 
4 Bachelor 42  20.7 
5 Master   1    0.5 

Total              203            100.0 
Industry Type 

1 Manufacturing 62 30.5 
2 Trade 74 36.5 
3 Service 67 33.0 

Total  203 100.0 
Length of Operation (Years) 

1 < 5 34 16.7 
2 5-9 72 35.5 
3 10-14 44 21.7 
4 15-19 19 9.4 
5 20-24 19 9.4 
6 25-29 10 4.9 
7 30-34 4 1.9 
8 ≥ 35 1 0.5 

Total  203 100.0 
Sales 

1 Remain constant 59 29.1 
2 Increase 108 53.2 
3 Decline 36 17.3 

Total  203 100.0 
 
  

Table 1: The Composition of Respondents’ Age, Educational Level, Industry Type, and Length of Operation
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length of operation, and sales condition. Age likely 
describes respondents’ condition. In this respect, 
age informs whether the respondents can mostly 
be classified as productive or unproductive ages. 
However, all of our respondents are more than 15 
years of age. Respondents who are between 15-64 
years of age are classified as in productive ages while 
those who are more than 65 years are classified as 
in unproductive ages. Most of the respondents are 
in their productive ages (99%). The respondents can 
also be classified based on sex. Specifically, most 
of them are male (137 respondents or 68% of total 
respondents) while the rest are female. Further, 
most of them (about 63% of total respondents) 
are senior high school graduates with only 0.5% 
of respondents have master degree. We classify 
industry type into three: manufacturing, trade, and 
service. The respondents of this research, most of 
them were operated in trade industry (36%), service 
industry (33%), and manufacturing industry (30.5%).  
Meanwhile, respondents’ length of operation 
varies, from less than 5 years to more than 35 years. 
Specifically, the respondents (about 46%) have the 
length of operation between 5 to 9 years. Only a 
small proportion of respondents operate more than 
30 years. Besides internal financing, respondents 
rely on various financing sources, such as banks, 
cooperatives, LPD or Rural Credit Institutions, and 
friends/ families. Most of our respondents (about 
62%) use external financing such as (private and 
state) banks, followed by LPD and cooperatives 
(about 28%), and about 5% from friends or families. 
The external financing supports business growth 
greatly. Greater trust from financing sources will 
enhance the likelihood that SMEs generate external 
financing and eventually improve their operational 
performance. Table 1 shows the composition of 
respondents based on age, educational level, 
industry type, and length of operation.

Besides financial capital, human resources 
are very important for firms. Most of our SMEs’ 
employees are male (about 66%) while the rest are 
female. On average, SMEs have two employees. 
And more than a half of respondents (53%) have 
employees who require specific skills. Further, most 
of them (about 53%) opine that their sales fluctuated 
in the last six months, while 29% of total respondents 
hold that their sales remained constant and only 
17% of total respondent’s experienced sales decline 

(Table 1). In general, economic condition significantly 
affects sales. Besides, competition between SMEs 
and novel sales platforms such as online marketing 
also exhibit a significant effect on sales. Our further 
analysis reveals that most of our respondents 
(87%) never participated in government-sponsored 
programs, such as business training, production 
training, low-interest lending, and exhibition. Thus, 
these figure indicates that the government has to 
be more active in implementing their programs to 
facilitate SMEs, especially those that are related 
to loans with low interest. This issue is important 
because only a small percentage of our respondents 
(about 9%) have received credits with relatively low 
interest.  However, SME owners have to survive 
by continuously innovating to enhance their sales. 
Consequently, they can compensate their financing 
constraints with government-sponsored financing 
sources that offer low interest or by participating in 
training related to their business activities. 

Validity and Reliability Test
Using the correlation coefficient of each 

instrument with the total score, our validity test 
produces a correlation coefficient greater than 0.3, 
indicating that our instruments are valid. Further, 
our reliability test produces Cronbach’s Alpha greater 
than 0.6, thus implying that our instruments are 
reliable. 

The Effects of Social Capital and Human Resources on 
SMEs’ Financing in Sarbagita Area, Bali Province 

Several indicators were used by the researchers 
such as norms, trust, and networks as the proxies 
of social capital. The results suggest that social 
capital positively affect SMEs’ financing in Sarbagita 
Area, Bali Province as indicated by the significance 
value of 0.000 (< α= 5 %) (Table 2).  Working 
hard and upholding honesty values reflect strong 
norms that need to be preserved by SME owners. 
Further, controlling product quality and increasing 
trust in transactions reflect trust. In a similar vein, 
maintaining networks with customers, suppliers, 
financial institutions (LPD, banks, cooperatives), 
and governments (training, technical assistance, 
etc.) reflects the importance of well-maintained 
networks. In this study, we use several indicators 
of the financing variable, namely internal financing, 
banks, LPDs, cooperatives, and friends/ families. 
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It then can be argued that stronger social capital 
of SMEs imply greater likelihood that they access 
external financing sources. Further, SMEs have to 
maintain and enhance their social capital because 
of the positive effect of social capital on access 
to financing sources. Human resources, with the 
indicators of knowledge, skills, and commitment,  
also positively affects financing SMEs in  Sarbagita 
Area, Bali Province as indicated by the significance 
value of 0.038 (< α=5%) (Table 2). The finding suggests 
that greater knowledge, skills, and commitment 
of SME owners imply better access to external 
financing sources from various institutions, such as 
banks, LPDs, and cooperatives. Entrepreneurs who 
are strongly committed to their firms’ development 

are more likely to generate trust from their 
financing sources. Consequently,  there exists a 
synergy between human resources and financing 
sources to enhance operational performance. It is 
then very important to maintain highly qualified 
human resources that can be reflected by previously 
mentioned indicators to mitigate the problems of 
accessing external financing sources. It is expected 
that the positive effects of social capital and 
human resources on financing will increase SMEs’ 
performance. Table 2, demonstrates the results of 
our regression analysis by using the factor score of 
social capital, human resources, and financing.

Previous studies support the results of this 
study. For example, Denis (2000) explains the 

Table 2: The Results of the Regression Test – The Effects of Social Capital and Human Resources on SMEs’ Financing in Sarbagita Area, Bali 
Province 

 
Coefficientsa 

Model 
Unstandardized Coefficients Standardized 

Coefficients t Sig. 
B Std. Error Beta 

1 

(Constant) 2.414E-016 .065  .000 1.000 
REGR factor score   1 for 
analysis 2 .372 .065 .372 5.728 .000 

REGR factor score   1 for 
analysis 3 .137 .065 .137 2.108 .036 

a. Dependent Variable: REGR factor score 1 for analysis 4 
Explanation: 
REGR factor score   1 for analysis 2 = Social Capital 
REGR factor score   1 for analysis 3 = Human Resources 
REGR factor score   1 for analysis 4 = Financing 
  

Table 3: The Results of Regression Analysis -The Effects of Social Capital, Human Resources, and Financing on SMEs’ Performance in Sarbagita 
Area, Bali Province 

 

Model 
Unstandardized Coefficients Standardized 

Coefficients t Sig. 
B Std. Error Beta 

1 

(Constant) 3.165E-016 .064  .000 1.000 
REGR factor score   1 for 
analysis 2 .354 .065 .354 5.459 .000 

REGR factor score   1 for 
analysis 3 .122 .065 .122 1.891 .060 

REGR factor score   1 for 
analysis 4 .142 .065 .142 2.178 .031 

a. Dependent Variable: REGR factor score 1 for analysis 1 
Explanation:  
REGR factor score   1 for analysis 2 = social capital 
REGR factor score   1 for analysis 3 = human resources 
REGR factor score   1 for analysis 4 = financing 
REGR factor score   1 for analysis 1 = SMEs’ financing 

Table 2: The Results of the Regression Test – The Effects of Social Capital and Human Resources on SMEs’ Financing in Sarbagita Area, Bali 
Province

Table 3: The Results of Regression Analysis -The Effects of Social Capital, Human Resources, and Financing on SMEs’ Performance in 
Sarbagita Area, Bali Province
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importance of maintaining a relationship in the 
form of networks to acquire valid information about 
financing problems. Further, Chua et al., (2009) 
emphasize that social capital reduces concerns on 
lack of access to external financing sources from 
financial institutions. In a similar vein, as suggested 
by Bosse (2009), the existence of social capital is 
important to apply for credits. SMEs with more 
networks with outside parties enable them to have 
greater access to bank credits (Wu, 2008). SMEs 
with more networks with credit-supplying financial 
institutions are more likely to access financing 
sources (Kurniawan, 2018). Investor protection 
positively affects external financing sources 
regardless of the types of investors (Nofsinger 
and Weicheng (2011). This study is also supported 
by Vos et al., (2007) who indicate that human 
capital affects individuals in accessing financing 
sources. Altogether, financial, human, and social 
capital provide opportunities to access financing 
sources (Tihula and Uovinen, 2010). Social capital 
facilitates access to financing, marketing, and 
production, and information (Fornoni et al., 2012). 
SMEs performance was measured by using several 
indicators, namely innovation, sales, and customer 
retention. Our empirical results demonstrate 
that social capital and SMEs’ financing positively 
affect SMEs’ performance with 1% confidence 
level, and human resources positively affect SMEs’ 
performance with 6% confidence level. The results 
imply that stronger social capital and human 
resources increases SMEs performance. Similarly, 
more financing sources that can be accessed by 
SMEs enhance SMEs’ performance in the Sarbagita 
Area, Bali Province. Stronger social capital and more 
varied financing sources likely increase innovation, 
sales, and the ability to retain customers that 
facilitate firms’ business sustainability. Thus, SMEs 
have to emphasize the importance of human 
resources as reflected by knowledge, skills, and 
commitment that will significantly enhance SMEs’ 
performance.  Table 3 below demonstrates the 
results of the regression analysis using the factor 
score as suggested by structural Eq.2. 

This study is empirically supported by previous 
studies that also analyze the effects of social 
capital, human resources, and financing on firm 
performance, such as Wu et al., (2007); Okafor, 
(2012);  Ha Lien Chi  (2016); Tihula and Uovinen, 

(2010). Also, our findings are also consistent 
with Fornoni et al., (2012) who indicate that 
entrepreneurs’ social capital facilitates access to 
finance, marketing, production, and information.  
Capital that emerges from networks, social norms, 
and trust is equally important as financial and 
human capital in sustaining firms’ value creation 
activities such as firms’ innovative performance 
(Renko, Autio, and Tontti, 2002; Tsai, 2006). 
Further, Bartocho (2016) show that the ability 
of financial resources to significantly affect 
employee performance plays an important role in 
organizational performance.  
The results of this research shown that human 
resources affect SMEs’ performance. These results 
do not supported by Shiu (2006), Appuhami 
(2007) and Chan (2009) who find the insignificant 
relationship between human resources and 
firm performance. Our findings are consistent 
with Ngatno and Widayanto (2016) who suggest 
that human capital and entrepreneurial capital 
are intrinsically important to improve SMEs’ 
performance.  This study is consistent with Fatoki 
(2011), Sharafat (2017), Pena (2001), and Hisrich 
and Drnovsek (2002) who find a significantly 
positive relationship between human capital and 
SMEs’ performance. 

The Effects of Social Capital and Human Resources on 
SMEs’ Performance through Financing (the Mediating 
Role of Financing) 

As shown by Table 2 and 3, the results suggest 
that social capital and human resources positively 
affect SMEs’ financing. Similarly, social capital, 
human resources, and financing positively affect 
SMEs’ performance. The findings imply that financing 
partially mediates the effect of social capital and 
human resources on SMEs’ performance (Hair et 
al., 2010). Consequently, SMEs’ have to pay special 
attention to their financing sources to increase 
their performance. The importance of financing to 
enhance performance is also supported by Petersen 
and Robert (2002) who demonstrates that financing 
constraints limit SMEs’ growth. The study implies 
that access to external debt financing likely increases 
firm performance. Similarly, Bartocho (2016) shows 
that the ability of financial resources in significantly 
affecting employee performance plays an important 
role in organizational performance.  Also, Zhou 
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and Chen (2008) identify that SMEs need financial 
capital to acquire physical resources to enable them 
to exploit business opportunities.

CONCLUSION
Most of the respondents were in trade industry 

(36%), service industry (33%), and manufacturing 
industry (30.5%). The respondents (about 62%) 
using external financing such as (private and state) 
banks, LPD and cooperatives (about 28%), and 
about 5% from friends or families. The external 
financing supports business growth greatly. Most 
of the SMEs’ employees are male (about 66%) 
while the rest are female. On average, SMEs have 
two employees. In general, economic condition 
significantly affects sales. Besides, competition 
between SMEs and novel sales platforms such as 
online marketing also exhibit a significant effect on 
sales. Social capital positively affect SMEs’ financing 
in Sarbagita Area, Bali Province as indicated by the 
significance value of 0.000 (< α= 5 %). In this study, 
the researcher was using several indicators of the 
financing variables, namely internal financing, 
banks, LPDs, cooperatives, and friends/ families. 
Financing variables shown that stronger social 
capital of SMEs implied greater likelihood that 
they access external financing sources.  Social 
capital and SMEs’ financing positively affect SMEs’ 
performance with 1% confidence level, and human 
resources positively affect SMEs’ performance with 
6% confidence level. The results imply that stronger 
social capital and human resources increases SMEs 
performance.  Social capital facilitates access to 
finance, marketing, production, and information. 
Our results show that human resources affect 
SMEs’ performance. Social capital and human 
resources positively affect SMEs’ financing. 
Similarly, social capital, human resources, and 
financing positively affect SMEs’ performance. The 
finding implied that financing partially mediates 
the effect of social capital and human resources 
on SMEs’ performance. Consequently, SMEs’ have 
to pay special attention to their financing sources 
to increase their performance. The financing was 
being a constraint limit SMEs’ growth. The study 
implies that access to external debt financing 
likely increases firm performance. The SMEs need 
financial capital to acquire physical resources to 
enable them to exploit business opportunities. The 

results imply that stronger social capital and human 
resources increases SMEs performance. Similarly, 
more financing sources that can be accessed by 
SMEs enhance SMEs’ performance in the Sarbagita 
Area, Bali Province. Stronger social capital and more 
varied financing sources likely increase innovation, 
sales, and the ability to retain customers that 
facilitate firms’ business sustainability. The results 
of this research shown: 1). Social capital and 
human resources have a significant positive effect 
on funding for SMEs in the Sarbagita area of   Bali 
Province; This can be explained that the stronger 
the social capital owned by SMEs, the easier it is to 
get funding from several financial institutions, both 
formal financial institutions such as those from 
government-owned and private-owned banks, as 
well as informal financial institutions, for example 
from family, friends. , as well as those from other 
financial institutions such as cooperatives and 
People’s Credit Institutions (LPD). The higher the 
social capital shown by norms, trust, networks 
formed in the business environment, the easier 
it will be for SMEs to gain trust in relation to the 
company’s funding needs. Likewise, related to 
the human resources of SMEs which significantly 
affect funding. The higher the capacity of human 
resources, which is shown by knowledge, skills 
and commitment to keep producing, the more 
trustworthy the funding sources will be to finance 
their capital needs, because there is a high 
willingness to succeed as an SME actor; 2) Social 
capital, human resources, and funding have a 
significant positive effect on the performance 
of SMEs in the Sarbagita area of   Bali Province. 
The higher social capital can also improve the 
performance of SMEs. The stronger the network 
that is formed in the SME environment, both 
with fellow SME players and with other parties 
involved, can improve the performance of SMEs. 
The stronger the social capital of SMEs is shown by 
norms, trust and networks, so based on the honest 
behavior of SMEs, as well as relationships to obtain 
symmetrical information regarding the sources 
of raw materials used and other information, the 
performance of SMEs is measured using increased 
innovation. , increasing turnover and maintaining 
good relationships with customers or consumers. 
Likewise, the quality of human resources continues 
to be improved and maintains good relations with 
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financial institutions to obtain funding, so that the 
performance of SMEs also increases; 3) Funding 
partially mediates the influence of social capital 
on the performance of SMEs, and funding fully 
mediates the influence of human resources on 
the performance of SMEs in the Sarbagita area of   
Bali Province. If social capital is strong and human 
resources are in accordance with the criteria 
needed to carry out business activities, support 
from funding sources will be strong so that the 
performance of MSEs will also increase.

Suggestion
By the results of this research, this study suggests 

that: 1) SMEs have to sustain their social capital 
because it positively affects their financing and 
performance; 2) SMEs need to improve the quality 
of their human resources that is very important in 
increasing their performance; and 3) SMEs need 
to maintain their networks, especially with their 
financing sources and select financial institutions that 
offer affordable interest rates; 4) The government has 
to be more active in implementing their programs to 
facilitate SMEs, especially those that are related to 
loans with low interest.

Limitations
The limitations of this research are the researcher 

only using three variables that are perceived to 
affect the performance of SMEs, the variables are 
social capital, human resources, and financing, the 
next researcher can added other variables such as 
entrepreneurial and funding sources with venture 
capital and other variables that are relevant. The 
other limitations of this research is because of the 
geographical location between regency in Sarbagita 
Area, Bali located in different part of Bali and it makes 
the researcher need more time to collecting data 
than predicted. 
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ABBREVIATIONS (NOMENCLATURE)
Y2 SMEs’ performance
Y Financing
X Social capital

X Human resources                 
 

Β1, β2, β3, β4, β5 Parameter
ε Error
REGR factor score   1 for analysis 1 SMEs’ financing
REGR factor score   1 for analysis 2 Social Capital
REGR factor score   1 for analysis 3 Human Resources
REGR factor score   1 for analysis 4 Financing

REFERENCES
Andreeva, T.; Garanina,T., (2017). An intellectual capital 

and its impact on the financial performance of Russian 
manufacturing companies. Foresight. STI. Gov., 11(1): 31-
40 (10 pages).

Agung, I.N., (2003). Management of thesis writing, thesis 
and dissertation: tips to shorten the time of writing 
quality scientific papers. UI Press: Jakarta.

Allen, F.; Rajesh, C.; Sankar D.; Jun, Q.; Meiji, Q., (2012). 
Financing firms in India. J. Finance. Intermediation, 21: 
409-445 (37 pages).

Appuhami, R., (2007). The impact of intellectual capital 
on investors’ capital gains on shares: an empirical 
investigation of Thai banking, finance, and insurance 

https://cyberleninka.ru/article/n/intellectual-capital-and-its-impact-on-the-financial-performance-of-russian-manufacturing-companies/viewer
https://cyberleninka.ru/article/n/intellectual-capital-and-its-impact-on-the-financial-performance-of-russian-manufacturing-companies/viewer
https://cyberleninka.ru/article/n/intellectual-capital-and-its-impact-on-the-financial-performance-of-russian-manufacturing-companies/viewer
https://cyberleninka.ru/article/n/intellectual-capital-and-its-impact-on-the-financial-performance-of-russian-manufacturing-companies/viewer
http://library.um.ac.id/free-contents/index.php/buku/detail/manajemen-penulisan-skripsi-tesis-dan-disertasi-kiat-kiat-untuk-mempersingkat-waktu-penulisan-karya-ilmiah-yang-bermutu-oleh-i-gusti-ngurah-agung-29198.html
http://library.um.ac.id/free-contents/index.php/buku/detail/manajemen-penulisan-skripsi-tesis-dan-disertasi-kiat-kiat-untuk-mempersingkat-waktu-penulisan-karya-ilmiah-yang-bermutu-oleh-i-gusti-ngurah-agung-29198.html
http://library.um.ac.id/free-contents/index.php/buku/detail/manajemen-penulisan-skripsi-tesis-dan-disertasi-kiat-kiat-untuk-mempersingkat-waktu-penulisan-karya-ilmiah-yang-bermutu-oleh-i-gusti-ngurah-agung-29198.html
https://www.sciencedirect.com/science/article/abs/pii/S1042957312000046
https://www.sciencedirect.com/science/article/abs/pii/S1042957312000046
https://www.sciencedirect.com/science/article/abs/pii/S1042957312000046
https://www.researchgate.net/publication/26459148_The_Impact_Of_Intellectual_Capital_On_Investors%27_Capital_Gain_On_Shares_An_Empirical_Investigation_In_Thai_Banking_Finance_Insurance_Sector
https://www.researchgate.net/publication/26459148_The_Impact_Of_Intellectual_Capital_On_Investors%27_Capital_Gain_On_Shares_An_Empirical_Investigation_In_Thai_Banking_Finance_Insurance_Sector
https://www.researchgate.net/publication/26459148_The_Impact_Of_Intellectual_Capital_On_Investors%27_Capital_Gain_On_Shares_An_Empirical_Investigation_In_Thai_Banking_Finance_Insurance_Sector


42

N.N. Yuliarmi et al.

sector. J. Internet Banking. Commer., 3(2): 14-25 (12 
pages). 

Arnold, E; Bell, M.; Bessant, J., (2000). Enhancing policy 
and institutional support for industrial technology 
development in Thailand - the overall policy framework and 
the development of the industrial innovation system. 
Project Rep., Brighton; Technopolis.

Bartocho, E.J., (2016). The role of financial capital resource 
capabilities in improving employee performance in 
courier companies in Kenya. Eur. J. Bus. Innov., 4 (1): 18-
24 (7 pages).

Beck, T.; Demirguc, K.; Vojislav, M., (2005). Financial and 
legal constraints to growth: does firm size matter? J. 
Finance, 60 (1).

Beck, T.; Demirguc, K., (2006). Small and medium size 
enterprises: access to finance as growth constraint. J. 
Bank. Financ., 30 (11): 2931-2943 (13 pages).

Bosse, D.A., (2009). Bundling governance mechanisms to 
efficiently organize small firm loans. J. Bus. Ventur., 24 : 
183-195 (13 pages).

Brinker, B., (2000). Intellectual Capital: tomorrow’s asset, 
today’s challenge.

Chan, K.H., (2009). Impact of intellectual capital on 
organizational performance. An empirical study of 
companies in the hang seng index (Part 1). Learn. Organ., 
16 (1): 4-21 (18 pages).

Chitsaz, E.; Tajpour, M.; Hosseini, E.; Khorram, H.; Zorrieh, 
S. (2019). The effect of human and social capital on 
entrepreneurial activities: a case study of Iran and 
implications. Enterp. Sustainable Issues, 6 (3): 1193-1203 
(11 pages).

Coleman, J.S., (1988). Social capital in the creation of 
human capital. Am. J. Sociol., 94:95-120 (26 pages).

Colombo, M.G.; Grilli, L., (2005). Start-up size: the role of 
external financing. Econ. Lett., 88 : 243-250 (8 pages).

Christiawan, H.; Hidup, M., (2010). Socio-economic 
dynamics, 6 (1): 1-17 (17 pages).

Chua, J.H.; Jams, J.C.; Franz, K.; Zhenyu Wu., (2011). Family 
involvement and new venture debt financing. J. Bus.
Ventur., 26: 472-488 (17 pages).

Denis, D.J., (2004). Entrepreneurial finance: an overview of 
the issues and evidence. J. Corp. Finance, 10 (4): 301-326 
(26 pages).

Dowling; John, M.; Fang, Y.C., (2007). Modern development 
in behavioral economics, social science perspective on 
choice and decision making. Singapore: World, Sci. Publ. 
Co. Pte. Ltd, 6285.

Elsenhardt, K.M.; Martin, J.A., (2000). Dynamic capabilities: 
what are they? Strategic management. J. Storage, 21 (1): 
1105-1121 (17 pages).

Fatoki, O., (2011). The impact of human, social and financial 
capital on the performance of small and medium-sized 
enterprises in South Africa. J. Soc. Sci., 29 (3): 193-204 
(12 pages).

Fornoni, M.; Arribas, I.; Vila J.E., (2012). An entrepreneur’s 
social capital and performance the role of access to 

information in the Argentinean cases. Discuss. Pap. Econ. 
Behav., 0712.

Ganotakis, P., (2010). Founder’s human capital and the 
performance of UK new technology-based firms. Small 
Bus. Econ., 35(4): 1-21 (21 pages).

Hasbullah, J., (2006). Social capital (towards the excellence 
of Indonesian human culture). MR United Press: Jakarta. 

Ha Lie, C.N., (2016). The contribution of owners’ human 
and social capital to firm performance in Vietnamese 
small and medium enterprises. VNU J. Sci., 32 (2): 1-13 
(13 pages).

Hair, J.F; William C.B.; Barry, J.B.; Rolph, E.A., (2010). 
Multivariate data analysis. A global perspective. Seventh 
edition. Pearson prentice hall.

Hatch, N.W.; Dyer, J.H., (2004). Human capital and learning 
as a source of sustainable competitive advantage. 
Strateg. Manag. J., 25, 1155- 1178 (24 pages).

Hisrich, R.D.; Drnovsek, M., (2002). Entrepreneurship and 
small business research. J. Small Bus. Enterp. Dev., 9(2): 
172-222 (51 pages).

Husain, U., (2008. Qualitative and quantitative research 
methodologies. Gramedika Pustaka: Jakarta.

Intarakumnerd, P.; Chairatana, P.; Tangchitpiboon, T., 
(2002). National innovation system in less successful 
developing countries: the case of Thailand.  Res. Policy, 
31 (8): 1445-1457 (13 pages).

Jogiyanto, H.M., (2004). Business research methodology: 
misconceptions and experiences. BPFE: Yogyakarta.

Kherallah, M.; Kristen, J., (2001). The new institutional 
economics: application for agricultural policy research 
in developing countries, MDSS Discuss. Pap., 41. 
Washington D.C on June 2001. 

Koszan, M.; Kamil, D.O.; Onur, O., (2011). Owner sacrifice 
and small business growth. J. Word Bus., 522: 1-11 (11 
pages).

Kurniawan. (2018). Factors affecting access to finance 
for small and medium micro business loans in Brebes 
Regency. J. Proceed., 5 (1): STIE Islam Bumiayu.

Luttrell, C.; Quiroz, S.; Scruton, C.; Bird, K., (2009). 
Understanding and operationalising empowerment. 
London: Overseas Development Institute. 

Lochner, K.; Kawachi, I.; Kennedy, B., (1999). Social capital: 
a guide to its measurement. Health and Place, 5: 259-270 
(12 pages).

Leitao, J.; Franco M., (2008). Individual entrepreneurship 
capacity and performance of SMEs. African J. Bus. 
Manag., 5(15): 6350-6365 (16 pages).

Majee, W., (2015). Cooperative, the brewing pots for social 
capital an exploration of social capital creation in a 
worker-owned homecare cooperative. Strategies and 
Models. University of Wisconsin: Milwaukee. 

Mayo, A., (2000). The role of employee development in the 
growth of intellectual capital. Pers. Rev., 29 (4): 521-533 
(13 pages).

Vakil Alroaia, A.; Mesaeli, S., (2020). Exploring relationship 
between the development of small and medium scale 

https://www.researchgate.net/publication/26459148_The_Impact_Of_Intellectual_Capital_On_Investors%27_Capital_Gain_On_Shares_An_Empirical_Investigation_In_Thai_Banking_Finance_Insurance_Sector
https://www.researchgate.net/publication/26459148_The_Impact_Of_Intellectual_Capital_On_Investors%27_Capital_Gain_On_Shares_An_Empirical_Investigation_In_Thai_Banking_Finance_Insurance_Sector
https://scholar.google.com.ua/scholar?hl=tl&as_sdt=0,5&cluster=3945645313188450260
https://scholar.google.com.ua/scholar?hl=tl&as_sdt=0,5&cluster=3945645313188450260
https://scholar.google.com.ua/scholar?hl=tl&as_sdt=0,5&cluster=3945645313188450260
https://scholar.google.com.ua/scholar?hl=tl&as_sdt=0,5&cluster=3945645313188450260
https://scholar.google.com.ua/scholar?hl=tl&as_sdt=0,5&cluster=3945645313188450260
http://www.eajournals.org/wp-content/uploads/The-Role-of-Financial-Capital-Resource-Capabilities-in-Improving-Employee-Performance-in-Courrier-Companies-in-Kenya.pdf
http://www.eajournals.org/wp-content/uploads/The-Role-of-Financial-Capital-Resource-Capabilities-in-Improving-Employee-Performance-in-Courrier-Companies-in-Kenya.pdf
http://www.eajournals.org/wp-content/uploads/The-Role-of-Financial-Capital-Resource-Capabilities-in-Improving-Employee-Performance-in-Courrier-Companies-in-Kenya.pdf
http://www.eajournals.org/wp-content/uploads/The-Role-of-Financial-Capital-Resource-Capabilities-in-Improving-Employee-Performance-in-Courrier-Companies-in-Kenya.pdf
https://onlinelibrary.wiley.com/doi/epdf/10.1111/j.1540-6261.2005.00727.x
https://onlinelibrary.wiley.com/doi/epdf/10.1111/j.1540-6261.2005.00727.x
https://onlinelibrary.wiley.com/doi/epdf/10.1111/j.1540-6261.2005.00727.x
https://www.sciencedirect.com/science/article/abs/pii/S0378426606000926
https://www.sciencedirect.com/science/article/abs/pii/S0378426606000926
https://www.sciencedirect.com/science/article/abs/pii/S0378426606000926
https://www.sciencedirect.com/science/article/abs/pii/S0883902608000281
https://www.sciencedirect.com/science/article/abs/pii/S0883902608000281
https://www.sciencedirect.com/science/article/abs/pii/S0883902608000281
https://www.coursehero.com/file/p3vdio8/Brinker-B-nd-Intellectual-Capital-Tomorrows-Asset-Todays-Challenge-Retrieved/
https://www.coursehero.com/file/p3vdio8/Brinker-B-nd-Intellectual-Capital-Tomorrows-Asset-Todays-Challenge-Retrieved/
https://www.researchgate.net/publication/242025567_Impact_of_intellectual_capital_on_organisational_performance_An_empirical_study_of_companies_in_the_Hang_Seng_Index_Part_1
https://www.researchgate.net/publication/242025567_Impact_of_intellectual_capital_on_organisational_performance_An_empirical_study_of_companies_in_the_Hang_Seng_Index_Part_1
https://www.researchgate.net/publication/242025567_Impact_of_intellectual_capital_on_organisational_performance_An_empirical_study_of_companies_in_the_Hang_Seng_Index_Part_1
https://www.researchgate.net/publication/242025567_Impact_of_intellectual_capital_on_organisational_performance_An_empirical_study_of_companies_in_the_Hang_Seng_Index_Part_1
https://www.researchgate.net/publication/331836946_The_Effect_of_Human_and_Social_Capital_on_Entrepreneurial_Activities_A_Case_Study_of_Iran_and_Implications
https://www.researchgate.net/publication/331836946_The_Effect_of_Human_and_Social_Capital_on_Entrepreneurial_Activities_A_Case_Study_of_Iran_and_Implications
https://www.researchgate.net/publication/331836946_The_Effect_of_Human_and_Social_Capital_on_Entrepreneurial_Activities_A_Case_Study_of_Iran_and_Implications
https://www.researchgate.net/publication/331836946_The_Effect_of_Human_and_Social_Capital_on_Entrepreneurial_Activities_A_Case_Study_of_Iran_and_Implications
https://www.researchgate.net/publication/331836946_The_Effect_of_Human_and_Social_Capital_on_Entrepreneurial_Activities_A_Case_Study_of_Iran_and_Implications
https://www.jstor.org/stable/2780243?seq=1
https://www.jstor.org/stable/2780243?seq=1
https://www.researchgate.net/publication/222706433_Startup_Size_The_Role_of_External_Financing
https://www.researchgate.net/publication/222706433_Startup_Size_The_Role_of_External_Financing
https://journal.kopertis6.or.id/index.php/sosek/article/view/1
https://journal.kopertis6.or.id/index.php/sosek/article/view/1
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.716.3614andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.716.3614andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.716.3614andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.466.141andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.466.141andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.466.141andrep=rep1andtype=pdf
https://ideas.repec.org/b/wsi/wsbook/6285.html
https://ideas.repec.org/b/wsi/wsbook/6285.html
https://ideas.repec.org/b/wsi/wsbook/6285.html
https://ideas.repec.org/b/wsi/wsbook/6285.html
https://www.researchgate.net/publication/266871172_The_Impact_of_Human_Social_and_Financial_Capital_on_the_Performance_of_Small_and_Medium-Sized_Enterprises_SMEs_in_South_Africa
https://www.researchgate.net/publication/266871172_The_Impact_of_Human_Social_and_Financial_Capital_on_the_Performance_of_Small_and_Medium-Sized_Enterprises_SMEs_in_South_Africa
https://www.researchgate.net/publication/266871172_The_Impact_of_Human_Social_and_Financial_Capital_on_the_Performance_of_Small_and_Medium-Sized_Enterprises_SMEs_in_South_Africa
https://www.researchgate.net/publication/266871172_The_Impact_of_Human_Social_and_Financial_Capital_on_the_Performance_of_Small_and_Medium-Sized_Enterprises_SMEs_in_South_Africa
https://ideas.repec.org/p/dbe/wpaper/0712.html
https://ideas.repec.org/p/dbe/wpaper/0712.html
https://ideas.repec.org/p/dbe/wpaper/0712.html
https://ideas.repec.org/p/dbe/wpaper/0712.html
https://link.springer.com/article/10.1007/s11187-010-9309-0
https://link.springer.com/article/10.1007/s11187-010-9309-0
https://link.springer.com/article/10.1007/s11187-010-9309-0
https://opac.perpusnas.go.id/DetailOpac.aspx?id=659694
https://opac.perpusnas.go.id/DetailOpac.aspx?id=659694
https://pdfs.semanticscholar.org/4066/424f655c07ef7b4698105f2d8562f139ce8e.pdf
https://pdfs.semanticscholar.org/4066/424f655c07ef7b4698105f2d8562f139ce8e.pdf
https://pdfs.semanticscholar.org/4066/424f655c07ef7b4698105f2d8562f139ce8e.pdf
https://pdfs.semanticscholar.org/4066/424f655c07ef7b4698105f2d8562f139ce8e.pdf
https://www.researchgate.net/publication/237009923_Multivariate_Data_Analysis_A_Global_Perspective
https://www.researchgate.net/publication/237009923_Multivariate_Data_Analysis_A_Global_Perspective
https://www.researchgate.net/publication/237009923_Multivariate_Data_Analysis_A_Global_Perspective
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.453.1011andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.453.1011andrep=rep1andtype=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.453.1011andrep=rep1andtype=pdf
https://www.researchgate.net/publication/235320653_Entrepreneurship_and_small_business_research-a_European_perspective
https://www.researchgate.net/publication/235320653_Entrepreneurship_and_small_business_research-a_European_perspective
https://www.researchgate.net/publication/235320653_Entrepreneurship_and_small_business_research-a_European_perspective
https://scholar.google.co.id/scholar?hl=idandas_sdt=0,5andcluster=688482771257229504
https://scholar.google.co.id/scholar?hl=idandas_sdt=0,5andcluster=688482771257229504
https://www.sciencedirect.com/science/article/abs/pii/S0048733302000744
https://www.sciencedirect.com/science/article/abs/pii/S0048733302000744
https://www.sciencedirect.com/science/article/abs/pii/S0048733302000744
https://www.sciencedirect.com/science/article/abs/pii/S0048733302000744
https://opac.perpusnas.go.id/DetailOpac.aspx?id=674939
https://opac.perpusnas.go.id/DetailOpac.aspx?id=674939
https://ideas.repec.org/a/ags/agreko/245988.html
https://ideas.repec.org/a/ags/agreko/245988.html
https://ideas.repec.org/a/ags/agreko/245988.html
https://ideas.repec.org/a/ags/agreko/245988.html
https://www.sciencedirect.com/science/article/abs/pii/S1090951611000678
https://www.sciencedirect.com/science/article/abs/pii/S1090951611000678
https://www.sciencedirect.com/science/article/abs/pii/S1090951611000678
http://jp.feb.unsoed.ac.id/index.php/sca-1/article/view/705
http://jp.feb.unsoed.ac.id/index.php/sca-1/article/view/705
http://jp.feb.unsoed.ac.id/index.php/sca-1/article/view/705
https://www.odi.org/sites/odi.org.uk/files/odi-assets/publications-opinion-files/5500.pdf
https://www.odi.org/sites/odi.org.uk/files/odi-assets/publications-opinion-files/5500.pdf
https://www.odi.org/sites/odi.org.uk/files/odi-assets/publications-opinion-files/5500.pdf
https://pubmed.ncbi.nlm.nih.gov/10984580/
https://pubmed.ncbi.nlm.nih.gov/10984580/
https://pubmed.ncbi.nlm.nih.gov/10984580/
https://www.researchgate.net/publication/235355810_Individual_Entrepreneurship_Capacity_and_small_and_medium_enterprises_SME_Performance_A_Human_and_Organizational_Capital_Approach
https://www.researchgate.net/publication/235355810_Individual_Entrepreneurship_Capacity_and_small_and_medium_enterprises_SME_Performance_A_Human_and_Organizational_Capital_Approach
https://www.researchgate.net/publication/235355810_Individual_Entrepreneurship_Capacity_and_small_and_medium_enterprises_SME_Performance_A_Human_and_Organizational_Capital_Approach
https://community-wealth.org/content/cooperatives-brewing-pots-social-capital-exploration-social-capital-creation-worker-owner
https://community-wealth.org/content/cooperatives-brewing-pots-social-capital-exploration-social-capital-creation-worker-owner
https://community-wealth.org/content/cooperatives-brewing-pots-social-capital-exploration-social-capital-creation-worker-owner
https://community-wealth.org/content/cooperatives-brewing-pots-social-capital-exploration-social-capital-creation-worker-owner
https://www.deepdyve.com/lp/emerald-publishing/the-role-of-employee-development-in-the-growth-of-intellectual-capital-9KtanzTPcq
https://www.deepdyve.com/lp/emerald-publishing/the-role-of-employee-development-in-the-growth-of-intellectual-capital-9KtanzTPcq
https://www.deepdyve.com/lp/emerald-publishing/the-role-of-employee-development-in-the-growth-of-intellectual-capital-9KtanzTPcq
http://www.ijhcum.net/article_43171_2038f88e9240a8bd897970aa717561b8.pdf
http://www.ijhcum.net/article_43171_2038f88e9240a8bd897970aa717561b8.pdf
http://www.ijhcum.net/article_43171_2038f88e9240a8bd897970aa717561b8.pdf


43

Int. J. Hum. Capital Urban Manage., 6(1): 29-44, Winter 2021

enterprises and the employment of universities graduate. 
Int. J. Hum. Cap. Urban Manag., 5 (3): 217-230.

Mushrel, A.M., (2014). The moderator role of organizational 
culture between intelectual capital and business 
performance: an empirical study an Iraqi industry. Net J. 
Soc. Sci., 2 (3): 82-92 (11 pages).

Ngatno, A.; Widayanto, E.P., (2016). Human capital, 
entrepreneurial capital and SME’s performance of 
traditional herbal industries in Central Java, Indonesia: the  
mediating effect of competitive advantage. Arch. Bus. 
Res., 3 (4): 9-25 (17 pages).

Pittaway, L.; Robertson, M.; Munir, K.; Denyer, D.; Neely, A., 
(2004). Networking and innovation: a systematic review 
of the evidence. Int. J. Manag. Rev., 5(3-4): 137-168 (32 
pages).

Nofsinger, J.R.; Wang, W.; (2011). Determinants of start-up 
firm external financing. Worldwide. J., 35: 2282-2294 (13 
pages).

Ofoegbu, E.O.; Akanbi, P.A.; Joseph, A.I., (2013). Effects 
of contextual factors on the performance of small and 
medium scale enterprises in Nigeria: a case study of 
ilorin metropolis. Adv. Manag. Appl. Econ., 3(1): 95-114 
(20 pages).

Okafor, R.G., (2012). The role of human, financial and social 
capital in the performance of small businesses in Nigeria: 
a second look. J. Econ. Sustain. Dev., 3 (14): 213-220 (8 
pages).

Pena, I. (2002). Intellectual capital and business start-up 
success. J. Intellect. Cap., 3(2): 180-– 198 (19 pages).

Petersen, B.; Robert, C., (2002). Is the growth of small firms 
constrained by internal finance? Rev. Econ. Stat., 84 (2): 
298-309 (12 pages).

Portes, A., (1998). Social capital: Its origins and applications 
in modern sociology. Annu. Rev. Sociol., 24(1): 1-24 (24 
pages).

Purnomo; Devi. I., (2008). Analysis of the industrial sector 
on the economy of Central Java in 2000 and 2004 
(analysis of input output),  J. Ekon. Pemb., 9(2): 137-155 
(19 pages).

Putnam, R.D., (1993). The prosperous community: social 
capital and public life. Am. Prospect, 13: 35-42 (8 pages).     

Prawirokusumo, S., (2001). People’s economy (concepts, 
policies and strategies). BPFE: Yogyakarta. 

Yli-Renko, H.; Autio, E.; Sapienza, H.J., (2001). Social capital, 
knowledge acquisition, and knowledge exploitation in 
young technology-based firms. Strat. Manage. J., 22(6-7):  
587-613 (26 pages).

Roxas, B.G., (2008). Social capital for knowledge 
management: the case of small and medium-sized 
enterprises in the Asia-Pacific Region. Asian Acad. 
Manag. J., 13 (2): 57–77 (20 pages).

Salamzadeh, A., Tajpour, M.; Hosseini, E. (2019). Corporate 
entrepreneurship in University of Tehran: does human 
resources management matter? Inter. J. Knowl. Based 
Dev., 10 (3): 276-292 (17 pages).

Schuller, T.; Baron, S.; Field, J., (2000). Social capital: A 

review and Critique. New York: Oxford University Press.
Shiu, H.J., (2006). The application of the value added 

intellectual coefficient to measure corporate 
performance: evidence from technological. Int. J. 
Manage., 23 (2): 356-365 (10 pages).

Sullivan, A.; Sheffrin, D.M., (2003). Economic principles in 
action. Upper Saddle River. New Jersey: Pearson Prentice 
Hall.

Tambunan, T.H., (2008). SMEs development problems 
in Indonesia: an attempt to find alternative roads. 
Trisakti University Center for SME Industry Studies and 
Indonesian Chamber of Commerce and Industry.

Tayyebirad, R.; Vakil A., (2020). Analysis of factors affecting 
entrepreneurship, market, knowledge management in 
clean production and sustainable competitive advantage. 
Int. J. Hum. Cap. Urban Manag.

Tsai, Y.C., (2006). Effect of social capital and absorptive 
capability on innovation in internet marketing. Int. J. 
Manag., 23(1): 157–166 (10 pages).

Tihula, S.; Jari H., (2010). Incidence of teams in the firms 
owned by serial, portfolio and first time entrepreneurs. 
Int. Entep. Manag. J., 6: 249-260 (12 pages).

Van Geenhuizen, M.; Indarti., (2005). Knowledge as a 
critical resources in innovation among small furniture 
companies in Indonesia: an exploration. Gadjah Mada 
Int. J. Bus., 7 (3): 371-390 (20 pages).

Voydanoff, P., (2001). Conceptualizing community in the 
context of work and family. Community Work Fam., 4 (2): 
133-156 (24 pages).

Vos, E.; Andy J.Y.; Sara, C.; Stephen, T., (2007). The happy 
story of small business financing. J. Bank. Financ., 31: 
2648–2672 (25 pages). 

Westlund, H., (2006). Social capital in the knowledge 
economy: theory and empirics. Berlin: Springer.

Williamson, O.E., (2000). The new institutional economics; 
taking stock, looking ahead. J. Econ. Lit., 38 (3): 595-613 
(19 pages).

Wimba, I.G.A., (2015). The influence of social capital on 
entrepreneurship orientation and transaction costs to 
improve business performance at woodcraft SMEs in 
Bali. Dissertation. J. Mag. Udayana University.

Wu,Z.; Jess H.C.; James C., (2007). Effects of family 
ownership and management on small business equity 
financing. J. Bus.Ventur, 22: 875-805 (71 pages).

Wu, W.P., (2008). Dimensions of social capital and firm 
competitiveness improvement: the mediating role of 
information sharing. J. Manag. Stud., 45 (1): 122-146 (25 
pages).

Woolcock, M., (1998). Social capital and economic 
development: towards a theoretical synthesis and policy 
framework. Theory Soc., 27 (92): 151-208 (58 pages).

Yustika, A.E., (2013). Institutional economics, definitions, 
theory and strategy. Banyu media publishing: Malang. 

Yuliarmi, N.N; Setiawina, D., (2017). The role of social 
capital, human capital, and transaction costs on the 
empowerment of small wood carving handicraft 

http://www.ijhcum.net/article_43171_2038f88e9240a8bd897970aa717561b8.pdf
http://www.ijhcum.net/article_43171_2038f88e9240a8bd897970aa717561b8.pdf
https://www.semanticscholar.org/paper/The-moderator-role-of-organizational-culture-and-An-Mushref/0dc08c1919b9b69a25730ca8e41b24cad81e0b8d
https://www.semanticscholar.org/paper/The-moderator-role-of-organizational-culture-and-An-Mushref/0dc08c1919b9b69a25730ca8e41b24cad81e0b8d
https://www.semanticscholar.org/paper/The-moderator-role-of-organizational-culture-and-An-Mushref/0dc08c1919b9b69a25730ca8e41b24cad81e0b8d
https://www.semanticscholar.org/paper/The-moderator-role-of-organizational-culture-and-An-Mushref/0dc08c1919b9b69a25730ca8e41b24cad81e0b8d
https://www.semanticscholar.org/paper/Human-Capital%2C-Entrepreneurial-Capital-and-SMEs-of-Ngatno-Apriatni/0a76a72e47262471aa6b7d70f0d1ca99ab4ff624#citing-papers
https://www.semanticscholar.org/paper/Human-Capital%2C-Entrepreneurial-Capital-and-SMEs-of-Ngatno-Apriatni/0a76a72e47262471aa6b7d70f0d1ca99ab4ff624#citing-papers
https://www.semanticscholar.org/paper/Human-Capital%2C-Entrepreneurial-Capital-and-SMEs-of-Ngatno-Apriatni/0a76a72e47262471aa6b7d70f0d1ca99ab4ff624#citing-papers
https://www.semanticscholar.org/paper/Human-Capital%2C-Entrepreneurial-Capital-and-SMEs-of-Ngatno-Apriatni/0a76a72e47262471aa6b7d70f0d1ca99ab4ff624#citing-papers
https://www.semanticscholar.org/paper/Human-Capital%2C-Entrepreneurial-Capital-and-SMEs-of-Ngatno-Apriatni/0a76a72e47262471aa6b7d70f0d1ca99ab4ff624#citing-papers
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1460-8545.2004.00101.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1460-8545.2004.00101.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1460-8545.2004.00101.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1460-8545.2004.00101.x
https://ideas.repec.org/a/eee/jbfina/v35y2011i9p2282-2294.html
https://ideas.repec.org/a/eee/jbfina/v35y2011i9p2282-2294.html
https://ideas.repec.org/a/eee/jbfina/v35y2011i9p2282-2294.html
https://econpapers.repec.org/article/sptadmaec/v_3a3_3ay_3a2013_3ai_3a1_3af_3a3_5f1_5f8.htm
https://econpapers.repec.org/article/sptadmaec/v_3a3_3ay_3a2013_3ai_3a1_3af_3a3_5f1_5f8.htm
https://econpapers.repec.org/article/sptadmaec/v_3a3_3ay_3a2013_3ai_3a1_3af_3a3_5f1_5f8.htm
https://econpapers.repec.org/article/sptadmaec/v_3a3_3ay_3a2013_3ai_3a1_3af_3a3_5f1_5f8.htm
https://econpapers.repec.org/article/sptadmaec/v_3a3_3ay_3a2013_3ai_3a1_3af_3a3_5f1_5f8.htm
https://www.iiste.org/Journals/index.php/JEDS/article/view/3738/3787
https://www.iiste.org/Journals/index.php/JEDS/article/view/3738/3787
https://www.iiste.org/Journals/index.php/JEDS/article/view/3738/3787
https://www.iiste.org/Journals/index.php/JEDS/article/view/3738/3787
https://www.emerald.com/insight/content/doi/10.1108/14691930210424761/full/html
https://www.emerald.com/insight/content/doi/10.1108/14691930210424761/full/html
https://www.researchgate.net/publication/24095757_Is_The_Growth_Of_Small_Firms_Constrained_By_Internal_Finance
https://www.researchgate.net/publication/24095757_Is_The_Growth_Of_Small_Firms_Constrained_By_Internal_Finance
https://www.researchgate.net/publication/24095757_Is_The_Growth_Of_Small_Firms_Constrained_By_Internal_Finance
https://www.annualreviews.org/doi/abs/10.1146/annurev.soc.24.1.1
https://www.annualreviews.org/doi/abs/10.1146/annurev.soc.24.1.1
https://www.annualreviews.org/doi/abs/10.1146/annurev.soc.24.1.1
http://journals.ums.ac.id/index.php/JEP/article/view/1021
http://journals.ums.ac.id/index.php/JEP/article/view/1021
http://journals.ums.ac.id/index.php/JEP/article/view/1021
http://journals.ums.ac.id/index.php/JEP/article/view/1021
https://pdfs.semanticscholar.org/7ca2/ff64d7db151775ed4ff002754157189ddca0.pdf
https://pdfs.semanticscholar.org/7ca2/ff64d7db151775ed4ff002754157189ddca0.pdf
https://onesearch.id/Record/IOS4317.laser-0730302
https://onesearch.id/Record/IOS4317.laser-0730302
https://www.jstor.org/stable/3094322?seq=1
https://www.jstor.org/stable/3094322?seq=1
https://www.jstor.org/stable/3094322?seq=1
https://www.jstor.org/stable/3094322?seq=1
http://eprints.usm.my/36388/1/AAMJ_13.2.4.pdf
http://eprints.usm.my/36388/1/AAMJ_13.2.4.pdf
http://eprints.usm.my/36388/1/AAMJ_13.2.4.pdf
http://eprints.usm.my/36388/1/AAMJ_13.2.4.pdf
https://www.researchgate.net/publication/336761665_Corporate_entrepreneurship_in_University_of_Tehran_does_human_resources_management_matter
https://www.researchgate.net/publication/336761665_Corporate_entrepreneurship_in_University_of_Tehran_does_human_resources_management_matter
https://www.researchgate.net/publication/336761665_Corporate_entrepreneurship_in_University_of_Tehran_does_human_resources_management_matter
https://www.researchgate.net/publication/336761665_Corporate_entrepreneurship_in_University_of_Tehran_does_human_resources_management_matter
https://global.oup.com/academic/product/social-capital-9780199243679?cc=id&lang=en&
https://global.oup.com/academic/product/social-capital-9780199243679?cc=id&lang=en&
https://search.proquest.com/docview/233230457?pqorigsite=gscholarandfromopenview=true
https://search.proquest.com/docview/233230457?pqorigsite=gscholarandfromopenview=true
https://search.proquest.com/docview/233230457?pqorigsite=gscholarandfromopenview=true
https://search.proquest.com/docview/233230457?pqorigsite=gscholarandfromopenview=true
http://www.repository.trisakti.ac.id/webopac_usaktiana/index.php/home/detail/detail_koleksi/0/BDS/judul/00000000000000084343/
http://www.repository.trisakti.ac.id/webopac_usaktiana/index.php/home/detail/detail_koleksi/0/BDS/judul/00000000000000084343/
http://www.repository.trisakti.ac.id/webopac_usaktiana/index.php/home/detail/detail_koleksi/0/BDS/judul/00000000000000084343/
http://www.repository.trisakti.ac.id/webopac_usaktiana/index.php/home/detail/detail_koleksi/0/BDS/judul/00000000000000084343/
http://www.ijhcum.net/article_43172.html
http://www.ijhcum.net/article_43172.html
http://www.ijhcum.net/article_43172.html
http://www.ijhcum.net/article_43172.html
https://www.questia.com/read/1P3-1015958601/effect-of-social-capital-and-absorptive-capability
https://www.questia.com/read/1P3-1015958601/effect-of-social-capital-and-absorptive-capability
https://www.questia.com/read/1P3-1015958601/effect-of-social-capital-and-absorptive-capability
https://link.springer.com/article/10.1007/s11365-008-0101-4
https://link.springer.com/article/10.1007/s11365-008-0101-4
https://link.springer.com/article/10.1007/s11365-008-0101-4
https://jurnal.ugm.ac.id/gamaijb/article/view/5581/4552
https://jurnal.ugm.ac.id/gamaijb/article/view/5581/4552
https://jurnal.ugm.ac.id/gamaijb/article/view/5581/4552
https://jurnal.ugm.ac.id/gamaijb/article/view/5581/4552
https://jurnal.ugm.ac.id/gamaijb/article/view/5581/4552
https://www.researchgate.net/publication/247516294_Conceptualizing_community_in_the_context_of_work_and_family
https://www.researchgate.net/publication/247516294_Conceptualizing_community_in_the_context_of_work_and_family
https://www.researchgate.net/publication/247516294_Conceptualizing_community_in_the_context_of_work_and_family
https://econpapers.repec.org/article/eeejbfina/v_3a31_3ay_3a2007_3ai_3a9_3ap_3a2648-2672.htm
https://econpapers.repec.org/article/eeejbfina/v_3a31_3ay_3a2007_3ai_3a9_3ap_3a2648-2672.htm
https://econpapers.repec.org/article/eeejbfina/v_3a31_3ay_3a2007_3ai_3a9_3ap_3a2648-2672.htm
https://econpapers.repec.org/article/eeejbfina/v_3a31_3ay_3a2007_3ai_3a9_3ap_3a2648-2672.htm
https://www.springer.com/gp/book/9783540353645
https://www.springer.com/gp/book/9783540353645
https://www.aeaweb.org/articles?id=10.1257/jel.38.3.595
https://www.aeaweb.org/articles?id=10.1257/jel.38.3.595
https://www.aeaweb.org/articles?id=10.1257/jel.38.3.595
https://www.unud.ac.id/in/tugas-akhir1190671008.html
https://www.unud.ac.id/in/tugas-akhir1190671008.html
https://www.unud.ac.id/in/tugas-akhir1190671008.html
https://www.unud.ac.id/in/tugas-akhir1190671008.html
https://ideas.repec.org/a/eee/jbvent/v22y2007i6p875-895.html
https://ideas.repec.org/a/eee/jbvent/v22y2007i6p875-895.html
https://ideas.repec.org/a/eee/jbvent/v22y2007i6p875-895.html
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-6486.2007.00741.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-6486.2007.00741.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-6486.2007.00741.x
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-6486.2007.00741.x
https://link.springer.com/article/10.1023%2FA%3A1006884930135
https://link.springer.com/article/10.1023%2FA%3A1006884930135
https://link.springer.com/article/10.1023%2FA%3A1006884930135
https://prasetya.ub.ac.id/berita/Ahmad-Erani-Yustika-Ekonomi-Kelembagaan-7608-id.html
https://prasetya.ub.ac.id/berita/Ahmad-Erani-Yustika-Ekonomi-Kelembagaan-7608-id.html
https://ojs.unud.ac.id/index.php/piramida/article/view/3016
https://ojs.unud.ac.id/index.php/piramida/article/view/3016
https://ojs.unud.ac.id/index.php/piramida/article/view/3016


44

N.N. Yuliarmi et al.

COPYRIGHTS

©2021 The author(s). This is an open access article distributed under the terms of the Creative Commons 
Attribution (CC BY 4.0), which permits unrestricted use, distribution, and reproduction in any medium, as long 
as the original authors and source are cited. No permission is required from the authors or the publishers.

HOW TO CITE THIS ARTICLE

Yuliarmi, N.N.; Martini Dewi, N.P.; Rustariyuni, S.D.;  Marhaeni, A.A.I.N.; Andika, G., (2020).  The effects 
of social capital and human resources on financing and SMEs performance. Int. J. Hum. Capital Urban 
Manage., 6(1): 29-44.

DOI: 10.22034/IJHCUM.2021.01.03

url: http://www.ijhcum.net/article_44870.html

industries in Bangle Regency. Udayana University 
Excellence Grants. 

Zhou, H.; Chen X., (2018). Resources, capabilities and new 

venture growth choice. The 19th Chinese economic 
association annual conference, Cambridge, SOAS Res. 
Online, University of London.

http://creativecommons.org/licenses/by/4.0/
https://ojs.unud.ac.id/index.php/piramida/article/view/3016
https://ojs.unud.ac.id/index.php/piramida/article/view/3016
https://eprints.soas.ac.uk/id/eprint/10647
https://eprints.soas.ac.uk/id/eprint/10647
https://eprints.soas.ac.uk/id/eprint/10647
https://eprints.soas.ac.uk/id/eprint/10647

	The effects of social capital and human resources on financing and SMEs performance 
	Abstract
	Keywords
	INTRODUCTION
	Literature review 
	Social Capital 
	Firm Performance 
	Financial Capital and Firm Performance  

	MATERIALS AND METHODS 
	Research Design 
	Research Location 
	Variable Identification 
	The Operational Definition of Variables 
	Data Types and Sources  
	Test of Research Instruments 
	Population, Sample, and Sample Determination 
	Data Collection Methods 
	Data Analysis Technique 

	RESULTS AND DISCUSSION  
	The Characteristics of Respondents 
	Validity and Reliability Test 
	The Effects of Social Capital and Human Resources on SMEs’ Financing in Sarbagita Area, Bali Provinc
	The Effects of Social Capital and Human Resources on SMEs’ Performance through Financing (the Mediat

	CONCLUSION
	Suggestion
	Limitations

	CONTRIBUTION OF AUTHORS 
	ACKNOWLEDGEMENT
	CONFLICTS OF INTEREST 
	ABBREVIATIONS (NOMENCLATURE) 
	REFERENCES


